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Welcome address by the CEO .....

Being one of the major telecommunications providers
in Hungary serving over 3 million customers, and the
employer of a workforce close to 1700, Yettel Hungary's
activities have a significant impact on the country's
society and economy. We have always approached

the way we develop these activities well aware of

our responsibilities and our role. As sustainability is
taking centre stage within the EU, where we operate,
this ambition has just become stronger and deeper.
Nowadays, mobile phones are almost as organic to our
lives as breathing. Technology supports us in ways that
we could have hardly imagined a few years ago. Being
witness to the evolution of mobile technology day by
day is a privilege for myself and my colleagues.

2023 was a remarkable year for our company. We
reached an important milestone by becoming a triple
play provider as we launched our TV service, offering
customers a full range of home solutions, including
home internet service. It was a big step in our long-term
mobile-centric strategy, made possible by our network
modernisation with an investment of tens of billions of
HUF. The network is the backbone of our operations and
the services we share with millions of people.

I'm delighted that the modernisation process reached
nearly its end in 2023, which means that 90% of our
network has already been renewed. The availability of
5G technology is constantly spreading on our network,
which is ten times as fast and can serve up to ten
thousand times as many devices simultaneously as 4G
technology. We can be truly proud that according to
independent measurements, the 5G mobile network
provided by Yettel offers the fastest access and the
highest capacity in Hungary today.

In implementing a circular economy, 2023 was also

a strong year, as we over-achieved our goals: as a
result of our used device collection campaigns, our
customers have returned more than 10 tons of devices
to our stores within the past two years and according
to our plans, we will collect 20 tons of electrical waste
by 2028. The circular economy model is booming,

and businesses play a crucial role in redesigning
products to be more durable, reusable or recyclable.
At Yettel we are also working on providing avenues for
extending the product lifecycle as well as for recycling
and refurbishment.




Responsibility for society has always been a key element
of our operations. In 2023 our project helping Ukrainian
refugees received recognition as ‘Best CSR Program' at
one of the most prestigious domestic awards, called ‘CSR
Hungary'. The project was realized with the cooperation
of more than 100 of our colleagues.

Digital literacy has been a staple of our educational
program for almost 10 years. As the generation of the
future lives in a symbiotic relationship with digital tools,
we have a greater responsibility for their safe and
conscious internet usage. We have already reached more
than 70,000 young people with our digital education
program, we are in touch with more than 160 schools

in Hungary and there are more than 800 teachers who
completed our accredited training within the ProSuli
(ProSchool) program.

An inclusive organizational culture that supports diversity
has a beneficial effect on employee well-being, business
performance and innovation alike. I'm proud that according
to the international career platform (called ‘Munkahelyeink.
hu'), Yettel was the highest rated employer in Hungary in
2023. The list is compiled solely based on the opinions of
former and current employees, which is especially valuable
for us as a workplace. Companies that strive to achieve
equal opportunities and create the experience of belonging
are stronger than their competitors - but this could not work
without our colleagues. At Yettel, an inclusive organizational
culture has been part of the company's 'DNA’ since the
beginnings, and we continue to build on our colourful team
of employees.

December of 2023 brought about a major turning point
in sustainability reporting, as Hungary passed its ESG Act
and adopted the EU's Corporate Sustainability Reporting
Directive. Like many companies worldwide, in the past
we had also taken a voluntary approach to sustainability
goals. Now, the new reporting laws are pressuring
companies to measure and thereby do more. | believe it
is key to make sure that they are not reporting for the
sake of reporting, but rather using it as a transparent
benchmark to measure up against and a tool to serve
decision-making and bring about actual change.

Igor Prerovsky
CEO of Yettel Hungary
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Yettel Hungary ...

Yettel Magyarorszag Zrt. has
been one of the most significant
players in the Hungarian
telecommunications industry
since 1994'. Our goal, as a leading
mobile telecommunications
company, is to provide our
customers with outstanding
quality and personalized, reliable
services, with a strong emphasis
on innovation and sustainable
solutions.

' Yettel previously operated under different brand names in Hungary.

Yettel Hungary in Numbers

Through our corporate activities, we are dedicated to delivering efficient, high-quality voice and data transmission,
digital content, business solutions, and value-added services to meet the needs of over three million customers. Our
network, which covers 99.53% of Hungary's population, is recognized for its exceptional quality on a European level.
It is continuously enhanced with the latest mobile communication technologies, reflecting our strong commitment to
innovation. These ongoing advancements underscore our long-term dedication to serving the Hungarian market with
sustainable and forward-looking solutions.

131

3 372905

customers
(2 064 768 residential,
/00 063 business, 608
074 M2M SIM cards)

1672

Yettel shops

nationwide employees

99%

nationwide 4G
coverage

5G coverage to

3 010 995

people
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The map of Yettel Hungary's shop network

Since December 2022, following
the discontinuation of our
partnershop network, our 639
colleagues have been providing
a unified brand experience and
consistent customer service
across our standardized stores.
Over the past few years, we

have transformed a significant
number of our stores nationwide
into dog- and cat-friendly
spaces, enhancing the flexibility
of customer service and
accommodating customers who
visit with their pets. In addition
to our 131 stores, we have 1,054
employees at our central office in
Térékbalint and our Call Center in
Szeged, all dedicated to serving
our customers.

Today, Yettel serves customers at nearly 4 000 base stations.

In 2020, PPF Telecom Group,

our parent company, was the

first in the Hungarian mobile
telecommunications market to
innovatively introduce a business
model that separated its network
infrastructure provider business
from its mobile operator business.
Yettel has since then focused
primarily on serving residential
and corporate customers, while
CETIN Hungary is responsible

for network and infrastructure
development as a technical
partner, enabling Yettel to provide
high quality telecommunications
services.
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Products and Services cri2s

For us, mobile services symbolize the unifying force within
communities, representing more than just a technological
solution. We aim to provide telecommunications services
that make mobility, mobile communication, and mobile
internet easily accessible to everyone, while consistently
prioritizing the importance of sustainable development.

At Yettel, we believe that mobile
communication, including mobile
internet and the benefits of mobility,
should be accessible to everyone
through affordable pricing and
reliable services.

In addition to traditional mobile phone services, we
offer innovative technological solutions to fully meet the
diverse needs of our customers. Our classic offerings
include voice and data transmission mobile services.
Beyond various tariff packages, our stores feature

a wide selection of smartphones, tablets, and other
accessories, further expanding the portfolio we offer

to our customers. We are committed to continuous
development and modernization, which drives us to
expand our service range with new, innovative solutions
that keep pace with changing needs. In 2023, this
commitment was exemplified by the introduction of

our home TV service (Yettel TV), enabling us to offer
comprehensive home solutions alongside home internet
services to our customers.

Our offerings enable access to one of the fastest
networks in the country, built on 4G and 5G
technologies. As of the end of 2023, more than 500
of our stations provide 5G network coverage across
Hungary, resulting in a safer, more efficient, and lower
energy consumption system.

Number of SIM cards

generating traffic for

Yettel

Total number of SIM cards

generating traffic 2 805 688 2 764 831
(excluding M2M cards)

OFWhI.Ch consumer SIM 2109 680 ) 064 768
cards in total

.OFWhICh business SIM cards 696 008 200 063
in total

Number.of M2M.SIM cards 506 544 608 074
generating traffic

Total 3312 232 3 372905
\
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Background of the Yettel

In 2018, the PPF Telecom Group acquired
the Central and Eastern European mobile
service subsidiaries of the Telenor Group.
In 2019, Antenna Hungaria purchased

a 25% stake in Telenor Hungary, while

the remaining 75% remained under the
ownership of the Czech-based PPF Group.
The rebranding from Telenor to a new
brand name across the region began

in 2021. A significant milestone in our
company's history occurred on March 1,
2022, when the Yettel brand was officially
launched in Hungary, leading to the
establishment of Yettel Magyarorszag Zrt.
In 2023, Antenna Hungaria's 25% share
was transferred to Corvinus International
Investment Zrt. through a share swap
transaction.

PPF Telecom Group is one of the leading
telecommunications providers in Central
and Southeastern Europe, with subsidiaries
operating in the Czech Republic, Slovakia,
Hungary, Bulgaria, and Serbia. The PPF
Telecom Group is part of the broader PPF
Group, an international investment group
founded in 1991 in the Czech Republic.

Brand cri 2

A Yettel Magyarorszag torténete

1994 ) @ )

Pannon GSM
is established

Our organisation is restructured
and changes its name to
Telenor Hungary

N

PPF Group becomes
the owner of the entity

<

Antenna Hungaria
acquires a 25% stake

2023 <

(02)
N,

Successful launch of
the Yettel brand,
our Nnew name is
Yettel Hungary

25% stake of Antenna Hungaria is
transferred to Corvinus Zrt., then sold
to PPF Group-owned
TMT Hungary Holdco B.V.

Network infrastructure
provider CETIN is
established as a spin-off
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Leadership Team of Yettel Hungary

Yettel Hungary's management as of December 31, 2023.

Igor Prerovsky
Chief Executive Officer (CEO)

) 4 A 4 A 4 A 4 ) 4
Nemanja Zilovic Zoltan David Gyorgy Koller Jozsef Takacs Enikd Szalai
Chief Commercial Officer Chief Strategy Officer Chief Technical Officer Chief Financial Officer Chief People Officer
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Sustainability at Yettel ...

At Yettel, it is of the greatest

importance for us to act sustaina b|y, PPF Telecom Group's Sustainability Strategy

transparently and responsibly In 2021, PPF Telecom Group established its In order to increase transparency, PPF Telecom Group

in our daily operations. Through js.ustair.wability srelEg in Whi.Ch all its subsidiaries, has been completing the Carbon Disclosure Project
: including Yettel, actively participated. PPF Telecom (CDP) Global Sustainability Disclosure System climate

our products, services and Group has publicly committed to set an emissions change questionnaire annually from 2022. Based on

developments, we are creating reduction IRl in line with climz.at.e sjcience YVith the 2023 data, PPF Telecom Group's score has been

, , , the the Science Based Targets Initiative (SBTi) by increased from a 'B-' to a ‘B’ for climate action. The
an infocommunications network 2024. SBTi provides a clearly defined, science- result demonstrates PPF Telecom Group's commitment
accessible to all, while keeping in bas.,eo.l pat.hwf'ay For. companie.s to reduce their to emissions reduction and its concerted action on
. . emissions in line with the Paris Agreement targets. climate change issues.
mind all three plllars ol} corporate More than 4,000 companies worldwide have
. .. . . Iready si d to SBTI.
sustainability (environmental, social aiready signed up to Bl .
and governa nce), We strive for ethical The process of joining the SBTi initiative started —
. — . in 2022, with the signing of the commitment §. =)
business conduct and in “egrlty document. In line with the SBTi criteria, the
beyond the exclusivity of economic finalisation of the decarbonisation strategy to
id . d underpin the emission reduction targets has also -

consiaerations, ana work to prevent started. Validation of the decarbonisation targets

the adverse social and environmental by the SBT is expected by the end of 2024. "

impacts of being a large company. P

Pl )/ d
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ESG Strategy of Yettel Hungary

Yettel has developed its first ESG strategy in 2022
based on the PPF Group's sustainability strategy, but
taking into account local, Hungarian specificities and
expectations, and adapted to the company’'s market
position and practical operations.

The ESG strategy, covering the period 2023-2028,
sets out the key pillars and objectives of Yettel's
sustainability efforts, integrating a sustainability
approach into both strategic business planning and
day-to-day operations. We have successfully started
implementing the five-year objectives in 2023.

To measure results, Yettel's corporate goals are At Yettel, we recognize that our business can only be sustainable if
spectic and quanilied, with #0921 2s The base year we consider environmental and social impacts alongside economic
reparations to achieve the decarbonisation targets
started in 2023. considerations. To this end, we are building and developing our inclusive
infocommunications network in a way that encourages innovation and
sustainable growth through our products and services. We conduct our
business activities and decisions in a responsible, ethical and transparent
manner, while working to prevent, minimize and compensate for any
potential adverse social and environmental impacts arising from our

corporate operations.
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Reducing inequalities by providing reliable Reducing our CO2 emissions

connections for all | in Scope 1,2, 3
Reducing impact on the
Promoting digital education and awareness — - Environment Supporting a circular
- . . Accelerating Technology for a economy
Safeguarding information security and Sustainable Future
personal data
Digital technologies to accelerate the social

vV Acting with Transparency and

integration of people with disabilities Integrity

of our Business

Putting People at the Center . , .
— Sourcing responsibly and sustainably

| Promoting sustainability as an integral part of Yettel Hungary's
Serving the communities and putting our | strategy
values into action

Safeguarding the health, safety and welloeing |
of the employees

Accelerating the integration of people with
disabilities and creating inclusive workplace

Encouraging women in their careers —

12
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Pillar | : Accelerating Technology for a Sustainable Future

- We are developing our internal security capacity
1 Reducing inequalities by providing reliable to support our business objectives - including
®* connections for all capacity building of security infrastructure,
improving maturity of technical architecture,
standardised security features, information
security governance and employee dimension -
staffing, employee awareness and training.

« Through our investments, we will continue to roll out
our 5G network to maximize the energy efficiency and
positive social impacts of the new technology.

2. Promoting digital education and awareness With digital technologies to accelerate
4. the social integration of people with
. . . . disabilities
« We aim to increase the number of children in our
digital education program on online safety and digital - To ensure access to information for people
skills by 15 000 new children annually. with disabilities, we will make our website

accessible until June 2024.

« We will make the Yettel application and
Netshop accessible for disabled users until
June 2025.

3 Safeguarding information security and
e personal data

* In the consumer segment, we will provide data
security solutions to at least 20% of Yettel Hungary's

contract end-users by 2028.

reached an additional 40 304 children.

(successfully completed in the first half of 2024).

Our progress on Pillar | in 2023:

5G network coverage
increased from 16 to 39 percent.

Q
=

Our digital education program has

P

We provided data security solutions
to 10 percent of our end-users.

We launched the first phase of our
website accessibility project



Pillar II: Reducing Yettel Pillar lll: Putting People
Hungary's Impact on the at the Center of our
Environment Business

1 Serving the communities and putting our 4
o

1. Reducing our CO, emissions in Scope 1,2,3 . )
values into action

Encouraging women in their careers

« Our goal is to reduce the intensity of our carbon « We will launch a corporate volunteer program in 2023, - Rate of women in the talent programs will exceed
emissions in the Scope 1, 2 and 3 categories. by which employees can dedicate time to volunteer 40% every year (where applicable).
, , , regularly (1 day / employee / year).
« We will continuously increase the use of green . Conduct re-integration programs for employees
electricity until 2028. : ¥ 2023 (100%
2 Safeguarding the health, safety and cczgzlnlzt?oanc)k T graerlial [cave by 2028 (00
®* wellbeing of the employees & '
2. Supporting a circular economy
» The number of injuries classified as severe that
« We will collect 20 000 kg of e-waste (mobile phones, might have been caused by negligence of the
tablets and mobile routers) by 2028. employer should be zero. 000
« We will continuously decrease our paper usage related * We aim to keep the participation in employee
to our operation and commercial activity. engagement surveys above 75%. /@

3 Accelerating the integration of people with
®* disabilities and creating inclusive workplace

/

Our progress on Pillar Il in 2023:

'I‘:‘]’ * Creation of an employment program for people
with disabilities by 2024. We are developing a
We collected 7,423 kg of e-waste, comprehensive program to accelerate the creation of

far exceeding our targets on time. an inclusive workplace.
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Pillar IV.: Acting with
Transparency and Integrity

Our progress on Pillar 11l in 2023:

Q
2

Our volunteering program has been 1-
successfully introduced.

Our progress on Pillar IV in 2023:

=]

Sourcing responsibly and sustainably

« By the end of 2024, developing a supply chain

engagement plan in line with the plan of In 2023, 100% of our senior managers and 59%
PPF Telecom Group. of our employees successfully completed the
newly introduced ESG training.

There were no workplace injuries
classified as serious.

2 Promoting sustainability as an integral part
® of Yettel Hungary's strategy c(ﬁ

For the remaining training, we have started
to develop and implement a standardised,
measurable system.

« Achieve 100% senior management participation
and 75% employee participation in the following
mandatory sustainability-related trainings every year:

Participation in employee satisfaction surveys
averaged 72%.

« ESG training

Health, Safety, Environment (HSSE)

=

. e Accessibility training
The initial elements of our program for

employees returning from parental leave have
been implemented: a dedicated communication
channel has been opened to the employees
concerned, participation in staff events is ensured
and a maternity day has been organised.

Cybersecurity

Data protection

Compliance and Ethics




16

Y.

Sustainability report 2023 | Sustainability at Yettel

Yettel's approach to sustainability in the light of the UN Sustainable Development Goals

Our employees

Limiting adverse Increasing our

1 3 CGLIMATE
ACTION

QUALITY
EDUCATION

impacts on positive impact
society on society
L @
Financial
fFlexibility

Encouraging responsible

behavior among employees

Local communities & Economy

1

GOOD HEALTH
AND WELL-BEING

DECENT WORK AND
ECONOMIC GROWTH

CGLIMATE
ACTION

DECENT WORK AND
ECONOMIC GROWTH
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Corporate Governance of Sustainability Topics
GRI 2-9, 2-10, 2-11

17

Corporate governance sets the
framework of rules and procedures
within which Yettel manages and
regulates its own operations.
Corporate governance is built on a
solid and reliable foundation, which
at Yettel includes conducting business
in a way that seeks sustainability

and value creation, transparent and
truthful regular financial and non-
financial reporting, and the creation
and operation of an environment that
complies with legal requirements.

Yettel Hungary's highest level governing bodies are the
Board of Directors and the Leadership Team, which
oversee our strategic planning and execution, risk
management, responsible business practices and human
resource management. The Board of Directors, as the
highest governance body, is primarily responsible for
setting Yettel's long-term strategy.

The Chairman of the Board of Directors is also the
company's chief executive officer, i.e. CEQ, and the
members of the Board of Directors are the Deputy CEOs
and the Area Managers of PPF Telecom Group. Members
are elected by shareholder resolution for an indefinite
term of office and the Board meets three times a year.

In addition to the Board of Directors, the most important
body is the Leadership Team, which meets weekly and

is responsible for the operational implementation of the
corporate strategy and has decision-making powers. If
specific cross-cutting issues arise that require further
discussion, the heads of each area have the opportunity
to do so in different sub-committees (e.g. People Forum).
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Management of Sustainability Topics GRI 2-9, 2-12, 2-13, 2-14, 2-17, 2-18

Sustainability and its challenges affect the whole
organisation and all its disciplines. That is why we have

a comprehensive cross-departmental structure for the
organisational management of sustainability issues,
whereby all key stakeholders are involved and represented.

Decision-making and performance evaluation on Yettel's
ESG strategy is primarily the responsibility of the CEG,
supported by the heads of the departments. The
operational implementation of sustainability issues is
primarily the responsibility of our CSR specialist, supported
by the Corporate Communications and ESG Director. Their
work is complemented by the KIR Team and the internal
environmental auditors, as well as the Core ESG Team, who
work together on the implementation of sustainability
activities under the coordination of the Director of
Corporate Communications and ESG.

The KIR Team is responsible for representing the relevant
areas in the context of the environmental management
system.

The Environmental Internal Auditors are our employees
who have voluntarily completed our internal auditor
training. They are qualified to carry out a significant part of
our company's environmental internal audits.

The ESG Core Team comprises the functional area
representatives who are actively involved in Yettel's
sustainability activities, such as finance, HR, procurement,
marketing, strategy, digitalisation and customer

service. Their responsibilities include putting corporate
sustainability measures into practice in their respective
areas of expertise and reporting on the implementation of
the ESG strategy at Leadership Team meetings. Through
this, the Leadership Team annually assesses the progress
of our ESG activities, which is also reported at the Board
of Directors meeting. It is through the ESG Core Team that
cross-departmental collaboration is achieved, enabling us
to achieve comprehensive, company-wide results.

The ESG Core Team also reports directly to the CEO

of Yettel Hungary. Working closely with the company's
senior management enables us to integrate sustainability
comprehensively into our strategic thinking and day-
to-day operations. In order to successfully achieve our
sustainability goals, we have committed to have all our
senior managers undergo ESG training by 2023 and

to audit our governance processes for ESG strategy at
set intervals. In 2023, we have successfully delivered on
our commitment to have 100% of our senior managers
complete ESG training.

Sponsorship Committee

As a responsible company, Yettel strives to

be a responsible sponsorship and donation
company that not only focuses on business

and regulatory compliance, but also on
sustainability goals. Sponsorships, donations
and sustainability partnerships are approved by
a dedicated body, the Sponsorship Committee.
The Sponsorship Committee evaluates
sponsorship and donation applications from
the various disciplines and ensures that the
sponsorship process is properly scheduled and
monitored. The members of Yettel's Sponsorship
Committee in 2023 were the CEQ, the Director
of Corporate Communications and ESG, who is
also responsible for sustainability activities, the
Director of Legal, the Deputy Chief Financial
Officer, the Deputy Chief Commercial Officer
and the Integrity and Investigation Officer.
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Governance of Sustainability Topics CEO

PPF Telecom Group

N

Executive Director CEE &
Chief Sustainability Officer
PPF Telecom Group

N

CEO
Yettel Hungary

Corporate Communications
and ESG Director
Yettel Hungary

) 4 ) 4 ) 4 v

Internal
Environmental
Auditors

Core ESG Team CSR Expert KIR Team

A4 v v v v v 4 v b4 v

19

4 N\ N\ N\ N\ N\ [ N\ [ N\ N\ N\
Procurement, . .
. o Business . Marketing o Customer .
People (HR) Finance Logistics and . Marketing T Digital . Technical Strategy
N Security Communications Facing
Facility
\_ J \ y,
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Materiality Analysis and Results GRI 3-1, 3-2

As in previous years, our company, as a member of the
PPF Group, participated in a group-wide materiality
assessment process in 2023, which also identified Yettel
Hungary's key sustainability issues, taking into account
our specificities. The materiality questionnaire was
completed by the Area Directors and Senior Managers,
who incorporated the comments of the Business (B2B,
B2C) and Supplier Area Managers and feedback from
our CSR employees. During the materiality survey,

PPF Group, with the active involvement of Yettel
Hungary and other Group members, identified the
issues where the Group's impact on the economy, the
environment and people is most significant. This was
done by considering industry trends and available best
practices, as well as conducting a competitive analysis
and media monitoring. The material issues identified
were reviewed by external and internal experts and
ranked according to their relevance to stakeholders
and the group's impact on the environment and society.

-

Business conduct and
ethics
Chapter 4

\_

-

Energy efficiency and
climate change
Chapter 6

~N

Supply chain

management
Chapter 3-4

J

-

\_

Cyber security, digital

~N

and personal data
protection
Chapter 5

J

~N

Material Topics of PPF
Telecom Group and

Yettel Hungary
(2023)

Technology for a
sustainable future
Chapter 5

~N

Waste management
and circular economy
Chapter 6

J

-

social action

Communities and

Chapter 5
\_

4 )

Employment

and employee

development

Chapter 7

\_ /

N

NG

Customer relationship
Chapter 3-4

~N

J
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Customers

Our employees

Suppliers
communities

At Yettel, we believe that responsible corporate existence
encompasses openness, transparency, and partnership
based on trust among our stakeholders. For this reason,
we place great emphasis on considering and addressing
the feedback and needs of our employees, customers,
suppliers, and local communities. Additionally, we prioritize
communication with our stakeholders, ensuring its quality
and responsiveness.

Stakeholder Engagement criz-6 22

If stakeholders identify and report a critical issue related
to our company's operations, these are analyzed in the
Leadership Team meetings so that we can further improve
our business and sustainability practices based on the
feedback. Throughout 2023, no such critical issues were
reported by stakeholders to our company.

Our employees

Method of communication: through our internal networks
(internal policies, procedures, Code of Conduct, training
materials, news, results, corporate tools), informal channels,
training, community events, employee feedback.

Our employees can only do their jobs to a high standard
if they have all the tools. Building a Yettel community
creates synergies between functions, and a good working
environment stimulates our joint performance. Engaging
our employees helps organisational transformation and
increases employee engagement.

Customers

We build direct, personal relationships through our website,
app, ads, newsletters, customer satisfaction surveys, and
direct, personal contact in our stores and customer service.

To provide an outstanding business experience for our
customers, it is important to get feedback from them. We
aim to understand their preferences and needs on the
topics that matter to us.

Suppliers
Method of communication: through our responsible
procurement procedures.

A responsible and sustainable supply chain is an
essential part of our transparent operations. Through
our procurement processes, we build ethical and fair
relationships with our partners.

Local communities

Method of communication: through our brand surveys,
partnerships, advertising campaigns, and volunteering
activities.

We use our market research to better understand societal
needs and use the feedback to update our service portfolio.
In this way, as a responsible company, we aim to contribute
to promoting collective social well-being.
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Acting with Transparency and Integrity ...:-

At Yettel, we take pride in shaping
our business practices according

to the highest ethical standards

and continuously work to ensure

that our decisions and activities are
transparent to both our customers
and employees. The foundation of
our operations is based on lawful, fair,
and ethical conduct. As a responsible
company, we are committed not only
to full compliance with Hungarian and
European Union regulations but also
with international legal conventions,
ethical and moral business practices,
and alignment with regulatory
decisions, all of which are reflected in

our internal policies.

We summarize our ethical guidelines in the Manual of
Conduct, the related policies, and the ethical provisions of
our contracts, which are based on the PPF Group's Code
of Ethics, as well as the rules of conduct and procedures
defined by the PPF Group. Compliance with the policies
related to our ethical principles is expected from all our
employees and any third parties acting on behalf of

our company.

In our operations, we reject all forms of corruption

and bribery. A fundamental value for us is ensuring a
transparent and fair operation of our supply chain, which
we guarantee through the development and implementation
of responsible procurement processes. In our corporate
culture, we do not tolerate negative discrimination and
consider an inclusive, diverse, and open atmosphere as

a core norm. Through our marketing and communication
activities, we reach a broad audience, and the messages we
convey must reflect high-quality, accurate, and transparent
information. Our Legal team is responsible for ensuring
legal compliance, while the Integrity team is tasked with
enforcing our internal regulations.

‘ g%,
'P'l'\
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Code of Conduct and Principles

Our policies and commitments
GR' 2'23] 2'24] 2'25

The principles and regulations regarding ethical and
legal compliance for our company are outlined in the

PPF Group's Code of Conduct and the Yettel's Manual of
Conduct. The PPF Code of Conduct defines the values
and behavioral rules for our corporate group, while

our Manual of Conduct presents these principles to our
employees in a practical and accessible format. The
Manual of Conduct addresses areas of critical importance
to our operations, including fair business conduct, respect
for human rights, protection of personal data, workplace
safety requirements, and environmental expectations. The
Yettel Hungary Board of Directors approves the Code of
Conduct, while the CEO approves the Manual of Conduct.
It is important to highlight that we expect our leaders to
incorporate Yettel's ethical principles into their business
decisions and recognize their role in fostering an ethical
organizational environment.

We also publish the Code of Conduct and Manual of
Conduct on our website, and understanding and adhering
to these documents is a contractual obligation for our
employees. We provide mandatory annual training,
including an assessment, to ensure that ethical principles
guide daily operations in a fair and transparent manner.

At Yettel, adherence to ethical rules is our shared
responsibility, and we place significant emphasis on the
proper investigation of reported misconduct. Increasing
employee awareness regarding ethical behavior,
receiving reports, and conducting investigations are the
responsibilities of the Integrity team. This team reports
annually to the Board of Directors, which may assign
tasks related to this area to the Integrity team or other
organizational units if deemed necessary. Controls

that guarantee operational integrity are embedded in
processes and are periodically reviewed by both the
Integrity team and the responsible department.

In addition to the Code of Ethics, its Annex 1 and the fair
business conduct clauses of the General Procurement
Conditions outline our ethical expectations for our
partners, which they must fully comply with in all instances
during our collaboration. Our expectations include,

among other things, anti-corruption measures, anti-money
laundering policies, adherence to international sanctions,
and compliance with relevant laws. Sample regulations

for our partners are available on our website, and upon
request, we also provide on-site training.

=
S

You can find more information about our
ethical foundational documents
on our website.



https://www.yettel.hu/yettel-magyarorszag/felelos-vallalatiranyitas/etikai-kodex
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Integrity Hotline GRI 2-25, 2-26

At Yettel, we aim to create a safe workplace where
employees can discuss any ethical issues and comments
openly and without negative consequences. To this
end, we operate an Integrity Hotline for employees and
anyone who comes into contact with Yettel. We believe
that reporting suspected violations and breaches of the
rules in good faith is in the best interests of all.

Our whistleblower protection law, which came into force
in 2023, and the EU directive? on which it is based, will
ensure that our company handles whistleblowing and
complaints. Our employees can contact the relevant area
(Integrity) either verbally (in person or by telephone) or
in writing (by e-mail or via the dedicated whistleblowing
web portal) if they have questions or concerns about
the ethics rules, their application or applicability.
Employees are encouraged to report any perceived
misconduct on several platforms. Our Integrity team will
ensure a comprehensive and impartial investigation of
whistleblowing and suggest ways to eliminate further
and recurring abuse. Our complaints handling system is
reviewed at least annually.

In the case of major material incidents, the PPF Chief
Compliance Officer decides on further procedures
related to whistleblowing. We handle all reports and
the resulting documentation with strict confidentiality.
For us, it is a fundamental principle that no one should
suffer any adverse consequences for making a good-
faith report of an ethical issue.

Regulatory non-compliance GRI| 2-27

At Yettel, we consider cases of significant non-
compliance to be those where the fine imposed is
equal to or exceeds HUF 1 000 00O0. In 2022, there was
only one occasion where the Hungarian Competition
Authority imposed a competition supervision fine on
Yettel. In the 2023 reporting period, no such significant
non-compliance occurred. The total value of the minor
financial fines imposed in the 2023 period was HUF 2
480 000, of which HUF 1750 000 was imposed in the
reporting year.

2 Act XXV of 2023 on complaints, whistleblowing and whistleblowing rules is based on Directive (EU) 2019/1937 of the European Parliament and of
the Council of 23 October 2019 on the protection of persons who report infringements of EU law.



https://www.yettel.hu/etikai-visszaeles-bejelentese
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Anti-corruption cri2os-3

At Yettel, we are committed to transparency and
integrity, which is why we pay particular attention

to preventing corruption. Our Code of Conduct,

Manual of Conduct and Integrity Policy set out the
procedures and rules we apply in cases of suspected
corruption. Examples of cases of corruption include
bribery (offering or accepting an undue advantage),
the provision of facilitation payments and the abuse

of power. We are aware that corruption not only raises
legal and ethical problems but can also cause significant
economic and social damage. For this reason, we
regularly review both internal and external corruption
risks, and based on the results of these assessments, we
identify areas that require improvement.

We receive financial contributions only from transparent
and traceable sources, in full compliance with the
legislation in force, and our Code of Conduct and
Manual of Conduct set out detailed rules for ethical
business gifts.

We are proud that no cases of suspected corruption had to be

investigated in 2022 or 2023.

Avoiding conflicts of interest GRI 2-15

At Yettel, it is important for us to avoid and
manage conflict of interest situations, as we

know that these can undermine the integrity of
our corporate decision-making and negatively
affect our reputation. In order to promote
transparency, protect our reputation and promote
a company free from bias and influence, all

our employees are required to declare their
interests annually, and also if they do not have an
interest. Notwithstanding the annual disclosure,
our employees are required to promptly report
any potential conflicts of interest through the
appropriate channels. The decision to report will
be taken by the Interests Committee after detailed
consideration. Members of senior management are
required to disclose to stakeholders their positions
in other companies, their interests with suppliers
and other stakeholders and their shareholder
interests.

Responsible and
Transparent Marketing

Communications
GRI 3-3, 417-3

Through our marketing communications, we reach large
audiences, making it of paramount importance that the
information we provide to our customers aligns with the
requirements of fairness, accuracy, and transparency.

We consider it essential to meet high legal and ethical
standards in this area as well. Our responsible approach
respects our customers' rights and societal values while
promoting a positive perception of our products and
services. At Yettel, a dedicated legal committee is in place
to review the compliance of our marketing communication
materials before they are published.

Thanks to our conscientious practices, there were
no legal non-compliances related to our marketing
communications in 2022 and 2023.
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Sustainable, Ethical Supply Chain criz3 4141, 4142

Our goal is to establish and
maintain a sustainable, ethical,

and transparent supply chain.

To achieve this, we impose strict
requirements on our suppliers,
which include respecting human
rights, ensuring fair treatment

of employees, adhering to
environmental regulations, and
applying the principles of business
ethics. The behavioral expectations
we have for our business suppliers
are outlined in our General Terms
of Procurement and the ethical
provisions of our contracts.

Our General Procurement Terms form the framework
for our contractual partners, laying down the basic
rules of the contractual relationship and including
detailed provisions regarding business secrets and
ethical conduct.

During our collaborations, the Integrity team conducts
background checks on certain partners, which are
repeated every two years at the request of the
responsible department.

( )

You can read more details about our
sustainable and ethical supply chain
on our website.

\. J

The Integrity team is obligated to report any risk factors
identified during these checks to the responsible
department.

In our background checks, we conduct a comprehensive
general review of any negative events, including potential
harmful social impacts. We expect our suppliers to act in
accordance with the principles outlined in the PPF Manual
of Conduct, as well as with domestic, EU, and international
laws regarding corruption, money laundering, sanctions,
and human rights.



https://www.yettel.hu/yettel-magyarorszag/felelos-vallalatiranyitas/fenntarthato-etikus-beszallitoi-lanc
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Accelerating Technology for a Sustainable Future ..:-

At Yettel, our mission is to spread
the benefits of digitalisation. As
digital technologies have become
an integral part of our daily lives, we
place a high priority on responsible
device use and data protection,

as well as on digital literacy. Along
these lines, we are working to create
a digital economy that guarantees
secure connections for all.

In 2023, we will be the first in Hungary and among the
first in Europe to introduce standalone 5G technology,
which will provide our customers with unparalleled fast
and secure connections, independent of 4G, using the
next generation standard. Protecting our customers'
data and cyber security is a strategic priority for

us. As a telecommunication service provider, we are
committed to increasing the internet awareness of our
users and developing their digital skills.

Through our ProSuli initiative, as well as the E-tanoda
and RKérhazSuli programs we support, we actively
contributed to the development of digital education in
2023.0ur aim is to spread and raise awareness of the
importance of sustainable digitalisation as widely as
possible through our education programs.
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Network Development and 5G at Yettel:

Reliable Access for All sx 413-1, 203-1

We were the first in Hungary—and among the pioneers
globally—to offer our customers publicly accessible
'standalone’ 5G technology. The essence of this innovation
lies in the fact that, while currently widespread 5G
networks still rely on 4G for establishing connections, the
newly introduced standalone 5G technology ensures that
every element of the mobile connection operates solely on
5G. This innovation is the result of more than two years of
thorough and systematic network development work.

During the network modernization, both the base
stations and the core network were completely renewed,
enabling the new, faster, and more efficient 5G network
to be available at nearly 700 stations nationwide. This
significantly increased download and upload speeds,
reduced response times, and enabled new digital
services such as 5G-based voice calls and network slicing.
These developments open up new possibilities for both
residential and business users.

The advantages of standalone 5G technology will first be
enjoyed by Yettel subscribers using home and office 5G
services, who can already experience the benefits of faster
internet.

The full availability of this technology will be realized
by the first quarter of 2024, and throughout the
following year, standalone 5G technology will also be
available on mobile phones. This will further enhance
the competitiveness of Hungary's economic sectors and
support digitalization efforts.

In November 2022, we signed a strategic partnership
agreement with Obuda University, under which we
deployed 5G technology at the university's Bécsi Road
campus. In addition to this, we provided SIM cards and
end devices for the development and testing phases,

and we also collaborated on training and recruitment
programs. With the introduction of standalone 5G
technology, the most advanced network infrastructure has
become accessible to the university's faculty, researchers,
and students.

The goal of the PPF Telecom Group is to make 5G
connectivity available to 50% of the population in the
regions where it operates by 2024, and to 80% by
2027. In urban areas, the group aims for 5G speeds to
exceed 250 Mbps.

99%

Total coverage of
the 4G network
(geographical
coverage)

31%

Total coverage of
the 5G network

16%

Total coverage of
the 5G network
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Promoting Digital Education and Awareness cri 4:3-

Our goal is to ensure equal opportunities for everyone
through our technological solutions, enabling them to make
the most of the online world. Through our educational and
advisory programs, we aim to expand the digital literacy of
the population and raise awareness of the potential risks
associated with new technologies. Through our services,
we support those in need, thereby contributing to the
improvement of their quality of life.

Digital education in schools: ProSuli* program

Founded in 2015, the ProSuli program aims to enrich
teachers with digital methodological knowledge, thereby
promoting the conscious and effective use of digital
educational tools. Since its inception, the initiative has
helped develop the digital skills of nearly 800 teachers

in over 160 schools, contributing to the more effective
education of future generations. Since 2021, the program
has offered free, 30-hour accredited training courses,
available both in-person and online. These courses not only
encourage teachers in digital innovation but also provide
opportunities for community building and professional
development through organized training sessions.
Additionally, by providing mobile internet access, we
support schools' digitalization efforts, thereby contributing
to the modernization of education.

In 2023, ProSuli announced its curriculum development
competition for the fourth time, resulting in the addition of
8 new educational materials to their free online knowledge
base, alongside the existing 60 materials. Among the
winning applications, entertaining and educational
resources were created on topics such as ChatGPT, artificial
intelligence, and 3D printing.

Thanks to ProSuli's growing membership, we launched the
ProSuli Ambassador Program in September 2023. In five
regions across the country, designated ambassadors—
teachers experienced in digital methodologies—are helping
to promote and expand the program. The ambassadors’
goal is to ensure that teachers do not feel lost in the digital
world. They support teachers in participating schools and
offer assistance to both interested and already proficient
educators in digital education. They also organize weekly
online office hours and individual consultations as needed.

The ProSuli program was expanded in 2023 with an
additional element, the Mental Balance Program, which is
focused on preserving the mental health of schools and
teachers. The initiative focuses particularly on preventing
burnout and mastering stress management techniques.
Throughout the reporting year, teachers had the
opportunity to participate in numerous workshops within
the program, where they learned practical methods and
techniques to help them maintain their mental balance.

In 2023, the ProSuli robotics competition was held for

the second time at the Yettel House in Térékbalint,
attracting teams from nearly every region of the country.
The competition, featuring 20 teams and 60 students,

has grown into one of the largest robotics programming
contests. Students competed in two age groups—junior and
senior—with three-member teams, where they tested the
capabilities of their self-built and programmed robots in
three-minute runs. We believe that robotics helps children
acquire a structured way of thinking, which would be
beneficial for every student to learn, even within regular
classroom settings. Preparing for such competitions allows
students to develop a range of skills and abilities, some

of which are interrelated, providing lifelong benefits not
only in their everyday lives as adults but also in their future
studies and careers.

*>Since September 2022, Yettel's digital education program has been operating
under the name ProSuli. Previously known as HiperSuli, this program had
gained recognition among teachers and institutions open to digital education
across Hungary since its inception in 2015.
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KérhazSuli program

Since 2015, we have been supporting the KérhazSuli
Foundation, which aids children who have fallen behind
in their studies due to prolonged absences from

school during home or hospital recovery, helping them
reintegrate into their educational environment. As part of
our collaboration, we provide unlimited internet access to
the teachers and students participating in the program.
In 2023, Yettel further supported the foundation with a
donation of 4 million forints, as well as providing mobile
devices and free internet access, thereby contributing to
the continuity of education for children in recovery.

Digital mentoring program (E-tanoda, Ozdi tanoda)

In addition to our own initiatives, we actively support
social projects aimed at expanding and enhancing the
effectiveness of digital education. We facilitate this by
providing free internet access, which contributes to the
success of online mentoring programs across the country.
These programs are particularly crucial for poorer and
less developed regions, where they make online education
accessible. In 2023, we continued our collaboration with
the 21. Szdzad Pedagdgisja (21st Century Teaching)
Foundation through the E-Tanoda program and with

the Hungarian Reformed Church Aid in the Ozd region's
Véalaszut program, further strengthening our commitment
to educational equality.

The E-Tanoda online mentoring program enables
students to assist each other voluntarily through
online tutoring sessions and personalized digital
learning materials. Interest from both mentors and
students grew significantly in 2023, with 297 students
participating in the mentoring project, totaling

1755 hours of engagement. Feedback indicates

that participants academic performance improved
significantly. In addition to organizing the program, we
provided internet access to all students involved

in E-Tanoda.

Through the Valaszut program, Yettel supports the
digital education of 113 students at the Ozd Tanoda.
Mobile internet connectivity not only enables on-
site mentoring but also facilitates online tutoring,
homework completion, and project work. Internet
access also promotes further education for students,
as parents can connect to schools' online platforms
from home and manage school applications. Another
key element of the project is the conscious and

safe use of the internet, supported by Yettel's online
knowledge base.
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Education on Safe and Responsible Internet Use cri4:3-

In addition to recognizing the benefits of the digital
world, we are also aware of its risks. We understand and
feel our responsibility to prepare younger generations
for responsible and safe internet use. Our primary goal

is to promote conscious internet use through educational

and awareness-raising content, which not only increases
preparedness against online dangers but also allows us
to fully harness the opportunities provided by digital
tools.

The ProSuli program aims to support not only children
but also teachers and parents in using the internet
responsibly. As part of our TudatosNet initiative, we
provide an ever-expanding range of educational
materials to help educators, young people, and their
parents navigate the internet safely and in a way that
creates value. In 2023, we supported the development
of a more conscious online presence with a special
TudatosNet Quiz covering 13 topics and 28 ProSuli
TudatosNet tudaspakk video series designed to
encourage safer and more thoughtful internet use.

Survey on the Occasion of Safer Internet Day

According to ProSuli's 2023 national survey, a significant
portion of young people actively spend time onling, yet
most parents do not engage enough with their children
about their online activities. The survey revealed that
only half of the parents regularly check on their child’s
online presence, despite 85% believing they are well-
informed about their child's social media use.

The responses indicated that children aged 7-12 are
already active on social media, even though most
platforms do not allow registration for those under 13.
The research also found a significant improvement in
digital awareness compared to previous years: 44% of
children no longer share personal content online.

The survey also highlighted that family conversations
tend to focus on school events, while discussions about
online behavior and safety often take a back seat.
Topics such as online bullying, safe internet use, and
managing one's digital footprint are rarely part of family
discussions, underscoring the importance of further
developing digital awareness.

ChatMate Against Online Bullying

ProSuli introduced a new initiative in 2023 called ChatMate,
an interactive chatbot aimed at raising awareness among
13-18-year-olds about online bullying, digital footprints,
and digital well-being. The service communicated through
the voice of David Miller, a popular actor and singer, and
reached its audience via Prosuli.hu, Messenger, Instagram,
and Telegram platforms. The chatbot provided interactive
materials, case studies, and expert advice to help young
people understand the importance of responsible internet
use.
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Girls' Day - Girls in infocommunication

In 2023, we once again joined the country's largest
career orientation event organized by the Association of
Hungarian Women in Science (NaTE). The program was
held in April at Yettel House, this time in collaboration
with CETIN. Our goal is to inspire and encourage young
girls to discover their talents and explore opportunities
in the STEM fields—science, technology, engineering, and
mathematics—which are currently 80% male-dominated.

During the event, elementary and high school girls
visited companies and research institutions, where they
were introduced to the world of science and technology
with the help of professionals. We organized a variety
of engaging programs to give them insights into
development, data science, and network operations.
While girls may sometimes avoid subjects traditionally
dominated by males, our program is dedicated to
encouraging more women to thrive in these professions
in the future.

Yettel NetShield

We need to protect not only our
computers but also our mobile phones
from data theft, hackers, and unwanted
content. Although our customers consider
data security important, they often do
not take sufficient measures to protect
themselves. While it is widely recognized
that smartphones also require security
software, only one in two users has such

protection installed on their device.

Young people, in particular, are aware of the
dangers of internet use, yet they tend to use minimal
protection on their smartphones. For them, Yettel
NetPajzs offers a solution by filtering internet traffic
through the Yettel mobile network. This service does
not require a separate application; after activation,
users can individually set their desired security level
and block specific types of content. Yettel NetPajzs
can be ordered with any Yettel SIM card, making it

a suitable option for ensuring safer internet use on
children’s smartphones as well.

Back 2 School - Special offer for the
start of the school year

As in previous years, in 2023 we gathered
our donations, which we entrusted to our
long-standing partner, the Hungarian
Reformed Church Aid. They ensured that
these contributions reached the most
vulnerable families before the start of
the school year, making certain that the
support arrived at the most opportune
moment.

/
/
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Privacy and Cybersecurity cri s 451

Privacy

With the rise of 5G technology, there is an increasing
need to focus on data protection, risk management,
and cybersecurity. The lack of adequate protection can
lead not only to financial losses but also to reputational
damage.

At Yettel, we place a high priority on the strict
adherence to data protection regulations and
information security standards. Our legal department’s
data protection team is responsible for the secure
handling of customer data, while our cybersecurity team
ensures the confidentiality of the information generated
through our services. Our employees understand the
importance of data protection and regularly participate
in data and information security training.

Our company maintains a record of all data processing
activities and handles and reports any potential

data protection incidents in compliance with legal
requirements. Among our information security principles
is the enforcement of an information management
policy; our data protection team conducts regular audits
across the company.

The increase in the number of data protection complaints

can be explained by the significant rise in the number of
items sent to incorrect names or addresses compared to
previous years. Based on our experience, the awareness
of staff regarding complaint reporting has improved,
thanks to data protection and GDPR training over the
past few years. In 2023, more of the complaints that were
previously reported verbally (by phone or in person)
were documented and addressed, which is why they now
appear in the reports.

Privacy reports and

confirmed cases

Total number of privacy

2020 2021

i ) 1387 | 2124 | 2 887

complaints received

Substantiated complaints 1106 | 1555 | 2435
Subs.tantlated co.mplalnt.s 1106 | 1555 | 2 434
received from third parties
Substantiated complaints
received from the regulatory 0 O 1
authority

- /
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Cybersecurity

We are committed to continuously enhancing our
cybersecurity maturity level in collaboration with

our development and operational partners, thereby
providing our customers with a stable and reliable service.
Our cybersecurity team is dedicated to ensuring the
confidentiality of the information processed through our
services. Our information security measures are seamlessly
integrated into our network, system, and service design, as

well as into our implementation and operational processes.

As proof of our commitment, we successfully passed all
relevant regulatory inspections and ISO 27001 certification
last year, guaranteeing the protection of our customers'
personal data.

Number of cybersecurity

2021 2022 2023

incidents

Number of cybersecurity
incidents (reported on 26 28 36
own network)

Critical incidents O @) O
Serious incidents 3 4 2
\Manageable incidents 23 24 34 y

Sustainability report 2023 | Accelerating Technology for a Sustainable Future

Our network cybersecurity framework aligns with
international and industry-specific standards.
Reporting information security incidents is the
responsibility of our employees and partners in all
business units when such incidents are detected.

We distinguish between three types of incidents:
critical, major, and minor. Critical and major incidents
require immediate action, while minor incidents are
generally managed through automated processes.
We report on these events to local authorities,
detailing the scale of the incidents, the number

of affected subscribers, the elements of critical
infrastructure involved, and other key information,
as well as the steps taken to address the issues. In
2023, there were 36 incidents on our network, of
which 2 were classified as major, while the remaining
34 were handled through automated measures.
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Reducing Our Environmental Impact ...

Climate change poses a significant
threat to our society and has a direct
impact on the future operation of our
business and network. Respect for the
environment is one of our core values,
and at Yettel, we strive to minimize
and, as much as possible, prevent

the harmful environmental impacts

generated by our corporate operations.

By employing innovative environmental
solutions, we aim to ensure that natural
resources and a healthy environment
remain accessible to current and future
generations.

To achieve this, we have implemented the following
initiatives over the past years:

« We have upgraded our buildings to enhance energy
efficiency, ensuring that we continuously reduce
greenhouse gas emissions in line with our parent
company's environmental goals.

« We actively support circular economy activities
and promote recycling through responsible waste
management processes. Beyond legal compliance,
improving our own environmental performance is a key
priority for us.

« Through our products, services, and communications,
we also strive to contribute to increasing our customers'
environmental awareness.
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To continuously improve our environmental performance, Measures aimed at improving our environmental

we have maintained an ISO 14001 certified Environmental performance have been integrated into manuals available
Management System (EMS) since 2010. Our certification is to employees, embedding them into daily operational
regularly renewed following an independent audit. Under practices. Through our awareness programs, we assist
the leadership of the EMS manager and coordination our employees in adopting habits that support our

by our CSR expert, our trained environmental auditors environmental objectives. The CSR team highlights the
conduct regular internal inspections to ensure that our importance of this issue through training sessions and
processes are in line with the standard and guarantee internal communications.

consistent regulatory compliance.

Eco community garden at the eco-friendly

In 2023, we continued the training of headquarters

internal environmental auditors, and with

the addition of 12 newly trained auditors, Our headquarters, known for its environmentally
we now have a total of 48 colleagues conscious solutions, has proudly featured a
qualified as auditors. Of these, 28 community garden since 2022. On a 100-square-
conducted audits throughout the year. meter area, 20 raised garden beds were created by

our collaborative partner, the MyFarm Harta team,
along with our volunteer employees.
Utilizing the unique features of our

headquarters, our goal is to cultivate

The key pillars of our environmental strategy include
increasing energy efficiency, utilizing renewable

energy sources, leveraging the opportunities in mobile food for ourselves in the most natural
telecommunications, and engaging our employees. Yettel's and self-sustaining way possible,
environmental policy encapsulates our environmental using chemical-free farming practices
efforts, while the Head of EMS in Facility Management on the land adjacent to the building.

and our CSR expert are responsible for implementing Half of the vegetables grown are

operational goals and data collection. used by the volunteer farmers, while

the other half can be taken home
by employees for a symbolic price,
without set pricing.
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Energy Consumption and Energy Efficiency crizoz-

The majority of our energy consumption comes from
electricity usage, which is primarily required for the
operation of our buildings. In recent years, our electricity
consumption has shown variability. This is because, while
we accounted for the entire building's consumption in
2021-2022, in 2023, we only included the headquarters'
energy consumption without CETIN in our calculations.

Electricity purchased District heating purchased

(kWh) (kWh)
5 311169 339 598
5100 393 517754
4 360 046
267 500
2021 2022 2023 2021 2022 2023

The volatility of market energy prices has made energy
consumption a strategic issue for us, making it a business,
environmental, and social imperative to optimize our
energy use. As part of this effort, one of our goals is

to increase the proportion of renewable energy in our
energy mix.

Distribution of Yettel's energy consumption 302-1

Natural gas Diesel (car)
(thousand m?3) (litre)
o7 98 284
85 549
78 79 472
73
2021 2022 2023 2021 2022 2023

Diesel (other)

192

2021

(litre)
185
(0
2022 2023

Petrol (car)
(litre)

192
291 781 30919

253 787

2021 2022 2023
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Yettel House

When it was inaugurated in 2009, our office building
in Térékbalint was considered one of the largest eco-
conscious investments in Central Europe, and it has
since been recognized with numerous domestic and
international architectural awards. The building occupies
just 7.55 percent of the company's eight-hectare

site, which is adjacent to a Natura 2000 protected
environmental area. The headquarters was constructed
without fences, allowing it to blend seamlessly into the
surrounding green space.

The building features several unique eco-friendly
solutions, such as geothermal heating and cooling, and a
solar panel system with a total surface area of 168 square
meters, which provides 60 percent of the office's hot
water supply. Thanks to these systems, the building saves
the equivalent of the annual carbon dioxide emissions
and electricity consumption of five hundred households.

For more information about the building and its
sustainability solutions, please visit our website.
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Reducing our C02 Emissions cri 3051, 305-2 305-3,305-4

Since 2021, the PPF Telecom Group has been calculating
the greenhouse gas emissions of all its members, including
emissions from their own operations (Scope 1and 2) and
the indirect emissions within the value chain (Scope 3).
The emissions for Yettel in 2022 and 2023 were calculated
using a new, more comprehensive methodology, making
comparisons with 2021 impractical.

The majority of our carbon footprint is attributed to
upstream and downstream Scope 3 emissions within

our value chain. Upstream emissions mainly arise from
purchased goods and services, capital goods, and fuel-
and energy-related activities. Downstream emissions are
associated with the use of sold goods and their end-of-life
treatment.

In 2023, Yettel Hungary made several revisions to the
methodology for calculating greenhouse gas emissions.
These changes primarily relate to aligning product
emissions with actual product-specific emissions reported
by manufacturers. Additionally, the allocation of emissions
from fuel- and energy-related activities was modified. These
emissions are now calculated based on the IEA and AIB
residual mix emission factors or specific emission factors for
renewable energy sources, applied proportionately.

Yettel's total GHG emissions in 2023 (tCO,e)

e e e

Indirect emissions from Direct emissions
the use of purchased electricity from operations

5 /N

L

Purchased Purchased heating,

. : Fuel
electricity cooling

Natural gas

Scope 2 (market-based) Scope 1

1513 871

Indirect emission
in the value chain

Upstream
transportation and
distribution
Employge Franchises
commuting
Purchased goods Fuel—_ aTdt d Business travel
and services SIS NSRS

activities

A\ v

End-of-life
Use of sold ~ Wgste gengrated d treatment of <old
products in operations

Scope 3
102 194
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For purchased goods and services, as well as capital
goods, global emission factors are used, particularly when
the expenditure-based method is applied for emissions
calculation.

Furthermore, numerous other improvements were made in
emission calculations, including accounting for emissions
from investments, fully aligning input data for emission
categories with corporate accounting, applying the latest
residual mix emission factors published by AIB, extending
the emission calculations of sold products to cover their
entire lifecycle, and incorporating the emissions of leased
assets in the calculations.

Each of these factors contributed to more than a 5%
change in Yettel Hungary's carbon footprint, necessitating
a reassessment of the emissions calculated for 2022.

In 2023, Yettel experienced a 2.72% increase in its total
carbon dioxide emissions compared to the previous

year, largely driven by the rise in emissions from Scope

3 upstream purchased services and goods. Scope 1
emissions decreased by 7.6%, Scope 2 emissions fell by
9.7% compared to 2022, while Scope 3 emissions increased
by 3.03% at the company.

CO2 emissions from own operations (tCOze 45

Indirect, value chain Scope 3 emissions (I:C02e)6

Scope 1 950 871

Scope 2 (location-based) 1281 1144

Scope 2 (market-based) 1676 1513

Emission intensity
(Scope 1+ Scope 2 (market-based) 1.57 143
\(tC02e / number of employees)

*The calculation of greenhouse gas emissions was based on the GHG
Protocol methodology. Our methodological approach considers the |IEA's
(International Energy Agency) Corporate Standard, its cross-sectoral and
mobile tools, and Scope 2 Guidance, as well as the requirements of the
Corporate Value Chain (Scope 3) Standard. In calculating our Scope 2
emissions, we used both the market-based and location-based approaches.
We have done the same calculations in all our business units. We accounted
for all emissions related to our business. For our retail services, this includes
all owned or leased assets, regardless of operational control (e.g. rented
buildings). Emissions related to our network activity are reported as Scope 3
emissions.

> Scope 1 emissions include fuel used by Yettel's own and leased fleet of cars;
emissions related to natural gas used to heat our buildings and produce
hotwater; and refrigerant leaks. Scope 2 includes emissions from purchased
electricity and heat. Scope 3 includes all other GHG emissions that occur
indirectly in our operations, somewhere along the value chain. Emissions
related to the operation of our network infrastructure are also included here
since the separation from CETIN.

¢ The values in the table are rounded to whole numbers.

Scope 3 emission - upstream 96 174 99 641
Purchased goods and services 89 252 94 248
Capital goods 4 480 3378
Fuel- and energy-related activities 881 819
U!ostrean.w transportation and 803 501
distribution

Waste generated in operations 54 80
Business travel 19 26
Employee commuting 684 590
Scope 3 emission - downstream 3010 2 553
Use of sold products 2 876 2 460
End-of-life treatment of sold products 101 92
Franchises 33 O

"l

Indirect Scope 3 emission in the
value chain (tCOe)

99184 102194
)
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Management and Support for the Circular Economy

GRI 306-1, 306-2, 306-3, 306-4

A significant portion of Yettel Hungary's waste is generated
from our commercial activities, as well as the operation of
our offices and stores. The most common types of waste
include office paper and plastic waste, with smaller amounts
of electronic waste also occurring. We aim to minimize

office waste by installing selective waste collection bins

and digitalizing our processes. In our stores, we use only
sustainably sourced paper products.

Environmental consciousness is one of Yettel's core values.
Our company offers various eco-friendly solutions, such as
electronic billing, digital signatures, and smaller SIM cards,

all of which contribute to environmental protection. We place
particular emphasis on recycling, whether it involves office or
electronic waste.

We strive to recycle as much electronic waste as possible. A
nationwide representative survey commissioned by Yettel

in 2022 revealed that 63% of the Hungarian population
keeps unused mobile devices at home, some of which are
10-15 years old. According to surveys, by 2019, smart devices
already accounted for 10% of e-waste, and this proportion is
increasing every year.

7 A nationwide survey commissioned by Yettel, conducted through the Ipsos online panel, was representative of gender, age, settlement type, and region. The survey

Therefore, reducing our environmental footprint is as
important as the business aspects, and we are committed

to collecting and properly recycling as many devices as
possible. Storing old devices at home is not always safe, as
they may contain hazardous materials (such as lead and
mercury), and recycling the rare and valuable metals (like
gold, silver, copper) they contain can help reduce the social
and environmental impact of mining. To this end, in 2023,
we continued to offer the opportunity to return used mobile
phones to facilitate their widespread recycling.

Over the past few years, we have taken several steps
towards eco-friendly SIM solutions. Since 2021, we have
made eSIMs available to our mid-sized and large enterprise
customers, and since March 2022, to small business and
residential customers as well. This solution offers numerous
advantages over traditional SIM cards, including greater
convenience, flexibility, security, and environmental
sustainability. Devices like mobile phones, tablets, and smart
accessories that support this technology no longer require
a physical card—just a QR code to activate the device. The
use of eSIMs reduces plastic consumption and eliminates
electronic waste.

was completed by 840 respondents between July 1 and 6, 2022. For more information about the research, visit the following_link.
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Do not throw your mobile in the trash

In 2023, we continued our participation in the
GYUJTSVELEM program, initiated by the Ministry of Human
Resources and the Blue Planet Foundation, which focuses
on collecting used mobile phones, electronic devices, and
batteries. The goal of the competition is to emphasize the
importance of recycling and to encourage elementary

and high school students to engage in selective waste
collection.

During the event, we achieved the following milestones:

Students from 214 Hungarian
schools collected a total of
6 669 mobile phones.

42

Overall, the students earned more than 5 million ‘Collector
Points,’ contributing a significant amount of waste to recycling
efforts. Participants could redeem their collected points for
gifts in the ‘PointShop’ using a digital coupon or choose to
support those in need.

The fate of the devices collected through various programs
and initiatives depended on their technical condition. Working
or repairable devices were refurbished and repaired with the
help of our specialized partners, making them usable again.
Devices that were no longer operational and beyond repair
were disposed of by our authorized partners, permanently
removing them from the material cycle. Metals extracted from
the components were processed and recycled.

\/‘
=

A total of 1294 participants
handed in 38 583 kilograms of
used batteries for recycling.

State-subsidized device replacement

Yettel actively participated in the mobile phone

exchange program organized by the National Media and
Infocommunications Authority (NMHH), which aimed at
recycling used mobile phones. During the initiative, owners
of 3G or 2G-capable devices could initially receive a 20 000
HUF subsidy, later increased to 40 OO0 HUF, to purchase

a new 4G or 5G-capable smartphone. The program
successfully facilitated the exchange of a total of a quarter
of a million mobile phones.

Over the 5-week competition,

211 schools collected used

batteries, while 104 schools
focused on old mobile phones.
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Composition and quantity of waste (t)

Hazardous waste (batteries) 018 1.613 043
Batteries N/A 1.52 0.43
Fluorescent light and other mercury-containing wastes 018 0.09 N/A

Non-hazardous waste 4798 40.32 88.1

Sorted waste 14.91 944 25.2
Paper (office, packaging and cardboard) 8.36 6.78 25.2
Plastic waste (packaging) 0.99 2.66 0

Yettel's share of the waste jointly sorted

by CETIN and Yettel 5.56 N/A N/A

Organic waste 0.16 N/A N/A
Mixed municipal waste 30.97 2122 52.56
Other non-hazardous electronic waste 1.94 3.66 10.33
Electronic waste 1.94 3.66 1.99
Scrapped equipment N/A N/A 8.34
J otal waste 48.16 41.9 88.5

8Since the separation of Cetin Hungary and Yettel Hungary in July 2020, the amount of waste in our shared office
building has been allocated between the two organizations using a fixed ratio. The ratio is based on the rented floor
space.

?In 2023, 100 percent of the waste recovered from disposal was generated at the Yettel site. No off-site waste was
generated.

Waste diverted from disposal® 2022 2023
Total waste withdrawn from disposal (tonnes) 41.93 4113
Hazardous trash retrieved from disposal 1.61 0
Hazardous waste prepared for re-use 1.61 O
Non-hazardous waste withdrawn from disposal 40.32 4113
Non-hazardous waste prepared for re-use 0.54 9.85
L Other methods of non-hazardous waste recycling 39.78 31.28 ,
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Putting People at the Center of Our Business .-

At Yettel, we believe that achieving
a balance between work and
personal life is a crucial factor
influencing quality of life. We
recognize that the well-being

of our employees significantly
contributes to our ability to
provide high-quality service to our
customers.

With our employees’' well-being in mind, our company
places great emphasis on maintaining both physical and
mental health. To support this, we have implemented
various health and wellness programs and designed

our workplace environment to foster a harmonious and
balanced atmosphere.

Our talent development programs and the individual
growth opportunities offered by the company are
aimed at recognizing outstanding performance and
supporting the personal and professional fulfillment
of our employees. The foundation of our employees’
appreciation lies in competitive salaries and a well-
thought-out compensation policy.

Yettel's workplace culture is based on mutual respect
and open dialogue, as it is in our best interest that our
employees are motivated to stay with us long-term. Our
personnel policies set high ethical standards for how we
treat our employees.

To ensure effective communication and employee
engagement, our employee representative body
maintains active contact between the workforce and
management, guaranteeing that every voice is heard
within the organization. It is the responsibility of our HR
department to effectively implement these policies and
initiatives, ensuring the continuous development of our
company and the satisfaction of our employees.

ol
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Yettel Employees in Numbers

Distribution of employees by gender and location (person)™ GRI 2-7

70 61

d\@
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301

373

2021

. Retail
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0 FTE (Full-Time Equivalent) data rounded to whole numbers
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Distribution of employees by employment contract Distribution of employees by employment type Workers employed under non-employee status
(person) GRI 2-7 (person) GRI 2-8 (person) GRI 2-8

/

The number of female

D employees on
permanent contracts

D Full-time female
employees

. Student Cooperativ

The number of male —_ |

employees on O ull-time male
employees

permanent contracts ploy

D Workforce Leasing

1587
The number of female :
Part-t f |
employees on 2022 D art-time femaie 2022

employees
fixed-term contracts ARY Total number of
D non-employee statt
9 |4 , workers
The number of male 1672 855 SR Tl (e
employees on employees
fixed-term contracts
2023 2023 2023

Compared to data from previous years, the ratio of female to male employees has not changed significantly. At our company, more than 90 percent of employees are on permanent contracts.
The proportion of full-time employees is 97 percent. Our goal is to remain flexible, and to this end, we offer part-time positions when an employee’s personal circumstances require it. Overall,

the number of Yettel employees has shown a slight increase compared to the previous year. Employees not in a traditional employment relationship are hired through student cooperatives or
temporary agency work, and they make up approximately 3% of the organization.
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Yettel as a Responsible Employer cri29, 22

As an employer, it is our responsibility to ensure that

our colleagues receive the company's support from the
moment they join until the end of their employment. We
have developed an attractive compensation system that
rewards and retains employees who demonstrate the
necessary expertise, motivation, and commitment over
the long term. We supplement the base salary with a wide
range of fringe benefits, which, in addition to a cafeteria
package, include comprehensive life, accident, illness, and
health insurance that covers all of our employees.

We make the opportunities provided by
digitalization available to all our employees,
so our workers can request IT equipment for
personal use through the Cafeteria system.
In addition, we offer mobile internet and
mobile phone services, which our colleagues can also
take advantage of as a family package.

Yettel's compensation policy aims not only to retain and
recognize the efforts of our employees but also to attract
new talent. We strive to ensure the well-being of our

employees through a comprehensive remuneration system.

Our goal is for our professionals to further strengthen the

Yettel brand and to transform our customer relations into a

genuine customer experience.

In our performance appraisal and remuneration approach,

we place a strong emphasis on gender equality. Our
fundamental principle is that employees should receive
equal pay for equal work, and exceptional performance
is rewarded with a performance-based bonus. Every
year, we also recognize those colleagues who make
outstanding contributions to strategic goals. This award
is given based on nominations from fellow employees to
those who exemplify the values of our corporate culture
through their work and attitude.

Our remuneration system only covers the employees of
Yettel Magyarorszag Zrt., not the remuneration of the
members of the Management Board. Their compensation
consists of an annual cycle performance-based bonus

in addition to their monthly base salary, based on a
combination of corporate and individual performance.
Corporate targets are set by our parent company,

while individual targets are derived from Yettel's
corporate strategy. There are no elements in our current
remuneration structure that are directly linked to the
achievement of sustainability objectives. In addition to
the performance-based bonus, we provide various fringe
benefits for managers, such as company car use with
unlimited fuel, cafeteria, health insurance, life, health and
accident insurance.

Employee feedback is important to us, which is why we
run a satisfaction survey called ‘LutherOne Monthly 16,
where our employees can fill out a 16-question survey
every month. The questionnaire, which includes open-
ended responses, helps us understand the topics and
trends that are of greatest concern to our employees
and need to be addressed as a priority. In 2023,
69.79% of our colleagues participated in the survey.
We are pleased to note that, based on the results of
the Monthly 16 and NPST surveys, our employees feel
strongly committed to our company, enjoy working at
Yettel, and would readily recommend our company

to others.

As a company committed to employee well-
being, we use the MyVoice platform to represent
the interests of our employees. This system
allows a committee of elected representatives

to act as intermediaries, addressing and discussing
work-related issues, ideas, and managerial decisions
that affect employees. During their two-year mandate,
the committee members serve as liaisons between
corporate information and employee feedback.
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Solidarity Fund

Life can present us with situations that suddenly bring
financial challenges. Recognizing this, we established
the Yettel Solidarity Fund in 2020. The Fund's goal

is to collectively support our colleagues who face
unexpected difficulties. This initiative is especially
important to us because it allows our employees

to support their peers in need through voluntary
donations. The collected funds are matched by Yettel,

doubling the effectiveness of the assistance provided.

New employee hires and employee turnover™ GRI 401-1

All employees 1473 1666 1672

Staff turnover 232 347 334
Female 137 202 195
Male 101 145 139
Under 30 years 96 147 131
See::;ee” 30-50 136 191 193
Over 50 years 8 9 10

Turnover rate 15.8% 20.8% 19.7%

All employees 1473 1666 1672

New entrants 371 559 356
Female 161 339 193
Male 210 220 163
Under 30 years 265 277 190
Seeat‘:;ee” 30-50 252 259 156
Over 50 years 10 23 10

\New entrants rate 25.2% 33.6% 21.0% )

\_

)

" The ratio of new entrants is the number of employees entering the company during the year divided by the total number of employees at the end of the year (31 December). The staff turnover rate is the number of employees leaving the
company during the year divided by the total number of employees at the end of the year (31 December).
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Supporting Mental and Physical Health

At Yettel, we place great importance on providing a

work environment that adapts to both the mental and
physiological needs of our employees. The occupational
safety department is responsible for ensuring the physical,
mental, and social well-being of our staff, as well as
preventing any potential health impairments arising from
working conditions.

Participation in the HSSE training is mandatory for all
employees, which includes the identification, reporting,
and management of workplace risks. The training also
covers the operation of the semi-automatic defibrillator
located in the Yettel House. In the reporting year, there
were no serious or fatal work-related accidents.

All of our employees are covered by group life and
accident insurance, which includes coverage for accidents,
hospital stays, surgeries, and financial support in cases
such as childbirth, long-term disability, or incapacity to
work, as well as providing support to dependents in the
event of an employee'’s death. Our enhanced private
healthcare service can also be extended to family members
based on individual choice.

We believe that a pleasant working environment is
essential for good health at work. Our headquarters in
Térdkbalint, Yettel House, is one of the country's most
modern office buildings, with a panoramic terrace,
outdoor sports courts, gym and sauna. The furniture

of the Yettel Garden Office is decorated with works by
students of the Moholy-Nagy University of Art and Design
(MOME). We pay special attention to ergonomics in our
headquarters, so the adjustable desks allow for standing
work, supporting the health and comfort of our colleagues
during their daily work.

For mental well-being, nearly three-quarters of our stores
nationwide are dog-friendly, aiming to make the everyday
lives of our customers and their pets more comfortable
and secure. In all of our stores, we provide water bowls
and mats for dogs and cats. Pet-friendly stores are
marked with window stickers, and customers can also
check on our website to see which stores welcome pets.
At Yettel House, every Thursday, employees have the
opportunity to work alongside their dogs.
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Employee Well-Being Program at Yettel
GRI 403-5, 403-6

We have continued to focus on prevention in our Health
Days program in 2023. In addition to our health-related
lectures, such as on getting a good night's sleep, our

staff took part in various screening tests. As part of the
full range of on-site screenings, our colleagues were
offered cholesterol and blood glucose measurements,
blood pressure, body fat and body mass index, melanoma,
cardiovascular and musculoskeletal screening, vision
screening, personalised risk assessment and consultations
with medical specialists. After the physical health
assessment, a health fair was organised for employees in
cooperation with the Party Committee.

Building on the success of previous years, we continued our

"You Can Count On Us!" employee assistance program in
2023. This initiative provides free advice to our employees
and their families on personal, legal, financial and health
issues. Under the “"You can count on us" program, our
colleagues were given presentations on psychological and
nutritional topics, followed by individual consultations.

This year, we also focused on stress management and
healthy eating. On the occasion of World Mental Health
Day, employees were able to attend a series of lectures on
psychology and self-awareness, thus putting their mental
health at the forefront. Our headquarters also offers
ongoing occupational health care and GP appointments,
as well as free flu vaccinations. As part of our health
promotion, we provide fruit for all our staff during the
autumn-winter months.

=
-—
e
—
=
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=
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Talent Management and Career Path cri 404

The key to Yettel's success lies in the expertise and
preparedness of our employees, which is why we place
great importance on supporting lifelong learning and
professional development. To ensure the continuous growth
of our colleagues, we have introduced the Impact Dialogue
performance evaluation system. Through this system, our
employees receive regular feedback on their individual
performance and have the opportunity to set personalized
goals. Throughout the year, we continuously monitor

these goals and evaluate the ‘impact’ in relation to the job
requirements, thereby ensuring ongoing development.
The system focuses on individual performance and career
progression, helping to foster the professional growth and
satisfaction of our employees.

Number of employees receiving performance and
career reviews (2023)”? GR| 404-3

Number of Proportion of

employees receiving employees receiving

performance and
career evaluations

performance and
career evaluations

Female 924 100%
Male 161 100%
Jotal 1685 100%

To ensure that our employees' knowledge is always
up-to-date, we offer a wide range of classroom and
online training opportunities. Our extensive selection

of mandatory and optional programs guarantees that
everyone can find the learning options that best suit
their needs. We encourage our employees to participate
in professional conferences, knowledge-sharing forumes,
and training sessions, with a particular emphasis on the
importance of digitalization.

Growth Zone talent program

In line with Yettel's values, we have continued to focus
on supporting and developing talent in 2023. In the
year of this report, we opened the previously closed
talent programme to a wider range of employees. The
quarterly training sessions were designed around the
most common and important skills development needs
from across the organisation. The training courses
were advertised at different levels: an introductory
course open to all, as well as a small group in-depth
course. With these changes, Yettel aimed to ensure that
more colleagues could participate in the development
sessions relevant to them than in the past.

Learning Week - Adapt to the changing world

According to Yettel's corporate philosophy, the desire for
learning and development never ends, whether one is just
out of high school or university or has years of multinational
experience. This continuous learning need is fulfilled partly
by exciting professional challenges and partly by the
development and training opportunities offered by the
company. One such opportunity at Yettel is the Learning
Week program, which evolved from the previously annual
Learning Day. During this program, employees had four days
dedicated to organized self-development and learning.

The theme of Learning Week was ‘The Ability to Adapt to a
Changing World,' and it covered topics aimed at developing
this skill, such as the use of artificial intelligence, effective
collaboration, project management, data visualization,
effective presentation, and even understanding Generation
Z. The program was inaugurated by Livius Varga (Quimby, A
kutya vacsordja), a musician and psychologist, who shared
his personal experiences of great highs and lows and spoke
candidly to Yettel employees about adapting to a changing
world. In addition to inspirational introductory talks,
interactive, small-group seminars provided opportunities for
deeper exploration of each topic.

2 Part-time employees also receive performance and career evaluations, which is why the numbers in the table appear higher compared to the previously reported FTE values.
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Diversity, Equal Opportunities and Human Rights at Work cri 406

Our personnel policy is based on workplace respect and
equality: we categorically reject all forms of harassment
and discrimination, applying a zero-tolerance approach. At
Yettel, no direct or indirect discrimination is allowed based
on race, color, origin, gender, or any other characteristic.
Such cases are always investigated according to our core
principles— the right to a fair procedure, the presumption
of innocence, the principle of independence, respect for
privacy, and fair and proportional disciplinary actions—
ensuring fair treatment and the integrity of the work
environment. In 2023, Yettel's Integrity team, which
supports fair operations, recorded three reports related to
discrimination or harassment, none of which were found to
involve any misconduct after investigation.

We pay special attention to employee groups whose
working conditions differ from the norm or require special
fFlexibility. We continuously strive to create an increasingly
family-friendly workplace, strongly supported by our
hybrid work model.

i

As a family-friendly workplace, we launched a new
program in 2023 that offers 5 days of paid leave to
employees who become grandparents. This leave is
available to both grandmothers and grandfathers.
Additionally, since 2021, all fathers working with us are
entitled to 20 days of paternity leave, in addition to
the state-provided days off, within 1 year of the child's
birth or adoption.

We respect the active role parents play in their families,
and therefore, our decisions and operations always
take into account the needs of parents and gender
equality. On Mother's Day, we wanted our moms to feel
even prouder of their children by showcasing what we
do and where we work. The event was met with great
interest, and we were delighted to welcome nearly 100
mothers, grandmothers, and family members to Yettel
House, making the day truly touching and emotional.
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Gender ratio in Yettel's senior management and among

employees. Employee initiatives for good causes

At Christmas 2023, as part of Yettel's now traditional
‘KicsiPakk' initiative, we fulfilled the wishes of 134
children living in orphanages and delivered gifts to
five orphanages to ensure they arrived before the

holidays. This program, which is extremely popular

2020 2021 2022 amor.mg.; ou.r colleagues, is 5|.o§c:|al beca.use it grant.s the
specific wishes of underprivileged children, allowing
. Male D Female them to find the gifts they truly wanted under the

Christmas tree.

Distribution of employees by gender Additionally, during the Christmas season, we
partnered with the ‘KézenFogva' Foundation to
raise awareness about the social role of people with

681 751
matched by Yettel, donated to the 'KézenFogva’
2021 2022 2023 Foundation to support the dignified lives of people

disabilities. We surprised the foundation's clients
and volunteers with a musical performance featuring
. Male D Female with disabilities.

the Octovoice Vocal Ensemble, which also appeared
in our Christmas advertisement. We also continued
our traditional charity bake sale, with the proceeds,
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Professional Partnerships .

As an active member of professional organizations, Yettel plays a significant role in shaping the legal and regulatory environment of the telecommunications industry. We participated in
the review of draft and amended legislation, as well as in formulating industry proposals, thereby contributing to the development of the sector.

Membership in trade and representative organisations:

GSM Association

NMHH Technical
Support System

Hungarian Donor
Forum (MAF)

Communications
Reconciliation
Council (HET)

Advertising
Self-regulatory
Board

Business Council
for Sustainable
Development in

Hungary (BCSDH)

Scientific
Association of

Infocommunications

(HTE)

American Chamber
of Commerce
(AmCham)

5G Coalition

ICT Association of
Hungary (IVSZ)

Hungarian Business
Leaders Forum
(HBLF)

Hungarian Mobile
Wallet Association

KOVET Association

Endorsed initiatives:

Nonprofit
Information and
Education Centre

(NIOK) - ADHAT
donation line

Vigyél Haza
Foundation - an
app to support
dog ownership

awareness

Donation lines and
helplines for the
people in need

Hungarian
Red Cross -
telecommunication
cooperation
related to disaster
management,
Blood donation
ambulance, Balaton
First Aid Service

Romaster

KérhazSuli
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Awards and Recognitions

Yettel 2023 was a successful year both commercially 4 ) 4 )
and in terms of sustainability, which is reflected in the CSR Hungary - Best CSR Program Award Happiest Workplace - 3rd Place

number of external recognitions. While we are proud to Last spring, a project team formed when war broke Our office building in Térékbalint, the Yettel House and
be recognized for our efforts on behalf of our community out in our neighboring country to provide voluntary most of our shops are dog-friendly and we have been
and our employees, we believe that these recognitions assistance to the war-affected people won the Best CSR supporting the Take Home Foundation for many years.
not only enhance corporate reputations, but also catalyze Program award. As a result, we came third out of hundreds of entries.
meaningful and effective civil-corporate partnerships. - J

We have recently received a number of awards:

[
Behaviour magazine - “HR Leader of the Year” - CSR

Special Award

We are proud to announce that Enikd Szalai, the
company's Deputy HR Director, has been awarded the
“HR Manager of the Year - CSR" in the category "HR
Manager in Large Companies”.

BeneFit Prize employee well-being award

The beneFit Prize, held for the first time this year,
looked at the physical, mental and spiritual aspects of
employee wellbeing, taking into account environmental
and social impacts. 2023 also brought two special
prizes: in the areas of mental wellbeing and financial
awareness.

/
4 )
: : 4 )
Hungarian Red Cross - Sponsor of the Year Award CSR Doing Good Awards - Special Mention
Yettel has been a telecommunications and strategic certificate

partner of the Hungarian Red Cross for ten years. In
May 2023, the humanitarian organisation presented the

mobile operator with its “Supporter of the Year" award “Equal Opportunities, Responsibility, Donations, Support

\in recognition of its ongoing support for those in need. ) \For Disadvantaged Groups” in the category Social AFFairs.j

With our initiative “Yettel for Ukrainian Refugees”, we
won a SPECIAL MENTION certificate in the subcategory
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4 )

HRKOMM Award
Three of our projects were recognised in 2023:

* Online bridge between Retail and HQ - Radio or
music/audio solution subcategory - Bronze rating

« Digital Inclusion Fund - a joint project between Yettel
and the Hungarian Red Cross - Social Responsibility
or Donation Programmes subcategory - Finalist

« Show it to Mum! Special Mother's Day at Yettel House -
Community Building Solution subcategory - Finalist

- J

4 )

Influ 2023 Integrated Partnerships
Yettel Stage talent campaign - Silver certification

- J

4 )
Stevie Awards / 20th Annual International Business
Awards “PR Campaign of the Year”

100 or more employees category

Hungarian Scientists on the Moon - Bronze certification

- J

4 )
IPRA Golden World Awards - Reputation and brand

management - Agency category
Hungarian Scientists on the Moon - Gold certification

- J

(
Prizma Award

Internal Communication - Silver Award
Reputation and Issue Management - Silver Award
Employer Branding - Bronze Award
|T/Telecommunications - Bronze Award

4 N
Stevie Awards / 19th Annval International Business

Awards ,,PR Campaign of the Year, low-budget
campaigns”

Gold Stevie - ,Egy fecske nem csinal nyarat?”
awareness-raising campaign. Co-applicant: Cellect,
Hungarian Ornithological and Nature Conservation

(
Randstad Employer Brand Research 2022

Special Award for the Most Attractive Employer in the

Telecommunications Sector
\_

Communication projects for community
engagement

Silver Stevie - "Az orszag leghosszabb szurkoléi salja”
Kcampaign

Association
\_ J
( e )
IPRA Golden World Awards Corporate responsibility
- Agency category
KFinaIist - ,Egy fecske nem csinal nyarat?” campaign y
. )
Community engagement - Agency category
Finalist - ,Az orszag leghosszabb szurkoldi salja"
_campaign y
: . )
Sabre Awards - Community relations category
Finalist - ,Az orszag leghosszabb szurkoldi salja"
Kcampalgn y
4 )
Effekt 2030 - Fee for Community Investment
Responsible Support category
KThird place - Project helping Ukrainian refugees y
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About the Report s

In addition to economic factors, Yettel
also takes into account environmental
and social aspects, as the sustainability
of our business is based on the
cooperation of these three pillars. We
are pleased to present Yettel Hungary's
Sustainability Report 2023, in which

we describe our commitment and
achievements. The report details our
performance on key sustainability
themes for 2023.

Reporting period Fiscal year 2023 (1 January 2023 to 31 December 2023)

Reporting cycle Annual

In our report, we report on the sustainability topics relevant
to Yettel Hungary, covering 53 GRI topics. The scope of
entities covered in this report is the same as those in the
consolidated financial statements.

Content of the report

Reporting standard The report has been prepared with reference to the GRI
applied Standards (2021).

L1 B 148"AC il 14{-: I The report was not assured by a third party.

Date of publishing the
previous report

2023.
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GRI Content Index

GRI o

GRI 2: General Disclosures 2021

2-1

2-2

2-4

2-5

2-6

2-7

2-8

2-10

2-11

Organisational details

Entities included in the
organisation’s sustainability
reporting

Reporting period, frequency, and

contact point

Correction or restatements of
information

External assurance

Activities, value chain and other
business activities

Employees

Workers who are not employees

Governance structure and
composition

Nomination and selection of the
highest governing body

Chair of the highest governing
body

5 8

57

57

57

57

57

45,46

46

17,18

17

17

GRI o

GRI 2: General Disclosures 2021

2-12

2-13

2-14

2-15

2-16

2-17

2-18

2-19

2-20

The role of the highest governing
body in overseeing the management
of impacts

Delegation of responsibility for
managing impacts

The role of the highest governing
body in sustainability reporting

Conflicts of interest

Communication of critical concerns

Collective knowledge of the highest
governing body

Evaluation of the performance of the
highest governing body

Remuneration policies

Process of determining remuneration

18

18

18

25

21

18

18

47

47



| Sustainability report 2023 | GRI Content Index

RI GRI
G Description Page Comments : Description Page Comments
Disclosure

Disclosure

GRI 2: General Disclosures 2021 Material topics

2-22 Statement on sustainable 2 Energy efficiency and climate change

development strategy

2-23 Policy commitments 10, 23 3-3 Management of material topics 35
: : : Energy consumption within the
2-24 Embedding policy commitments 23 302-1 S 37
organisation
).p5  Frocessestoremediate negative 23, 24 3051  Direct (Scope 1) GHG emissions 39  In 2023 Yettel Hungary
Impacts . revised its greenhouse gas
9-96 Mechanisms for seeking advice and 24 205-2 Ene.rg.y indirect (Scope 2) GHG 39  calculation methodology
raising concerns emissions multiple times. These
. . . methodological changes
2-27 Compliance with laws and regulations 24 orimarily relate to
, o referencing emissions from
2-28 Membership associations 54
goods to actual product
990 Approach to stakeholder o 2053 Other. indirect (Scope 3) GHG 29 emissions when rep.o.rl:ed by
engagement emissions manufacturers. Additionally,
Our employees are not the allocation of emissions
2-30  Collective bargaining agreements - covered by collective from fuel- and energy-
agreement. related activities has also
been adjusted.
Material topics
305-4 GHG emissions intensity 39
3-1 Process to determine material topics 20

3-2 List of material topics 20
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€l Description Page Comments €l D ipti P C t
Disclosure P g Disclosure escription age omments

Material topics Material topics
Waste management and circular economy Employment and employee development
3-3 Management of material topics 35 3-3 Management of material topics 44
: e N :
306-1 Waste generat.lon and significant 41 4071 ew employee hires and employee 48
waste-related impacts turnover
206-2 Managgment of significant waste- 41 4035 Worker training on occupational 50
related impacts health and safety
306-3 Waste generated 41 403-6 Promotion of worker health 50
: , Percentage of employees receiving
3064 Waste diverted from disposal 4 404-3 regular performance and career 51
Communities and social action development reviews
Client relationship management
3-3 Management of material topics 27
) : ) 3-3 Management of material topics 25
Operations with local community 28, 99
413-1 engagement, impact assessments, T Incidents of non-compliance
31 . :
and development programs. 417-3 concerning marketing 25

communications
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GRI
Disclosure

Description Page Comments

Material topics

Accelerating technology for a Sustainable Future

3-3 Management of material topics 28

Infrastructure investments and
203-1 . 28
services supported

Privacy and cybersecurity

3-3 Management of material topics 33

Substantiated complaints concerning
418-1 breaches of customer privacy and 33
losses of customer data

Supply chain management

3-3 Management of material topics 26
4141 Ne.w supp?llers.tha.t were screened 2%
using social criteria
41429 Negatlve SOCI.a| impacts in the supply 2%
chain and actions taken
Business conduct and ethics
3-3 Management of material topics 25
205-3 Confirmed incidents of corruption 95

and actions taken

Incidents of discrimination and
406-1 . i 52
corrective actions taken
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Imprint

Published by the Corporate Communications and ESG Directorate.
(Torékbalint, 2024)

The data collection was coordinated by Daniella Zsombok and Dalma Sandor.

We thank everyone who assisted in the preparation of this report:

dr. Péter Balinger, Zoltan Banhidi, dr. Orsolya Bényi, Borbala Bird, Gabriella Bognar, Aurél
Bottyan Borbas, Béla Bordacs, Olga Boloni, Zsolt Bratinka, Tamas Csaba, Zoltan David,
Gabor Egyed, Péter Erdd, dr. Andrea Go6bdlyds-Szemenyei, Andras Grof, Ferenc Halachy,
Judit Hargitainé Bokros, Vivien Heitz, Aniké Horvath Rébertné, Agnes Gergelyné Jakus,
Tamas Juhasz, Andras Kerekes, Anita Kerekes, Ferenc Kiss, Klara Zavadilova, Gydrgy
Koller, Zoltan Komjati, Baladzs Koren, dr. Anita Kovacs, Zoltan Kovacs, dr. Szabolcs Gabor
Kérési, Gergely Libertiny, dr Péter Lombos, Ménika Madufor, Matyas Magyaros, Adam
Major, Anna lllyés Matyasné, Attila Mészaros, Akos Molnar, Szabolcs Mosonyi, L&szld
Nagy, Rébert Nemes, Zoltan Olasz, Gabor Olah, Sdndor Pahi, Gabriella Stankovics, Mdnika
Szabd, Zoltan Szabo, Olga Szafonov, Enikd Szalai, Hajnalka Néra Szalai, Monika SzGrés,
Jozsef Takacs, Sandor Tihanyi, Veronika Tislér, Marianna Tomasek, Zsuzsanna Varga-
Hering, Virag Vajda, dr. Jend Vitari, Sara Zsadon and many others.
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